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“Master Class Episode No 

101” 
Topic: - Pharma and Social Responsibility: Building Trust Through Digital Marketing 

Date: - 24th January 2024 from 02:00Pm to 03:00Pm 

Venue: - LH-16, IIHMR University 

Speaker: - Dr. Ruchir Saxena (Director Brand IT Digital Jaipur, Rajasthan, India) 
 

Number of participants: - 112 students from Pharmaceutical Management Batch -15 

Introduction: - The 101 episode of the Master Class titled “Pharma and Social Responsibility: 
Building Trust Through Digital Marketing” was held on 24th Jan 2024, at IIHMR University. 
This session featured: - Dr. Ruchir Saxena (Director Brand IT Digital Jaipur, Rajasthan, India) 

 as the guest speaker. The event was moderated by Dr. Sudhinder Singh Chowhan, 

Associate Professor, School of Pharmaceutical Management and student moderator  

Ms. Jaya Sinha from the MBA PM 15 batch. The session focus on “Digital Marketing and 

practical tips and actionable strategies like FOMO, SEO, SEO tools, content writing etc.”. 

Objective: - The master class aimed to help students gain knowledge about the basics of marketing in 

industry and all the skills required for a marketing job role. 

Salient Novel Points Covered: 

Role: Dr. Ruchir Saxena emphasized on the importance of sales and marketing in 

the industry. He also focused on brand story and how you create your blogging 

site and also discussed about google analytics. 
  Challenges and Opportunities: In the Pharmaceutical industry, leveraging digital 

marketing presents both challenges and opportunities. 

• Ethical promotion. 

• Data privacy. 

• Regulatory compliance. 

• Competitor analysis. 

Q &A and Interactive Discussion: The session encouraged active participation from 
students, who asked insightful questions based on the digital marketing and the skills 
needed to work in the future. 

Future Scope: The future scope involves continued integration of technology in pharmaceutical 

marketing, focusing on personalized digital strategies. AI-driven insights, virtual health 

experiences, and real-time engagement will play pivotal roles. Emphasis on social responsibility, 

sustainability, and ethical practices will likely intensify, shaping a more conscientious and patient-

centric industry. Regulatory frameworks will evolve to address digital advancements, ensuring a 

harmonized balance between innovation, trust-building, and ethical standards in pharmaceutical 

digital marketing. 

Appropriate caption for webinar: " Navigating the Future: Ethical Digital Marketing 

in Pharma - Innovate with Responsibility". 
 



 
 

 



 
 

 

 
 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 










